Cannabis: Britain’s Secret Farms Analysis:


This documentary featured on BBCThree at 9pm and presented by Rickie Haywood-Williams. It takes on the Performative Mode of documentary filmmaking. The context of the documentary is received differently by different people. Some people are more pro for the use of cannabis while others are against. Although Haywood-Williams attempts to have a neutral view and agree on both sides of this argument, he tends to be one-sided and disagree about the use of cannabis.


This documentary is like the typical documentary and uses the voice of god narration in order to supply information to the audience as oppose to show it on screen. This is an easier way to get the information to the audience while staying within the time limit that the documentary may have. If there was no voice over, the length of the documentary would be much longer and people would loose interest.


The use of still images is a simply yet effective technique. In this case it simply show what the presenter is looking at on his computer which is articles about cannabis, although it only shows the title. We as the audience understand the topic quite clearly so showing the whole article is unnecessary. There is one shot which is a still image with text coming across which mentions the law and action police will take if people are caught with cannabis. This as a still image instead of the presenter or an authority figure explaining it is a technique which allows the audience to take more in as there was a voice over on top. The audience was able to gather two key points of information from this one simple still image.


This particular documentary uses, what in the industry is called a ‘noddy’. The noddy is a technique which consists of nods to show a sense of reality. This is typical of journalism and news reports with an interviewer and interviewee. It shows that the person, in this case the reporter is listening.


The cut-away shots that were used were in place for two reasons. Firstly, to establish a new location with the use of the voice of god technique to establish this as this documentary travels through the UK, and even takes a trip to Amsterdam. Secondly, these cut-away's were used to give the audience  time to digest what has been fed into them. The typical time of this technique is said to be about 1-2 seconds, and this documentary followed these rules.


The target audience this documentary targeted was clearly young adults+ from the ages of 16-30. This is shown not only by the topic in which is being discussed, but also the age of the interviewees. They tend to be in this age range, and the filmmakers could have just as easily used an older age range but to attract the right audience's, the right topic mixed with the right interviewees would make for the best documentary which entertains whilst continuing to inform as well.

